Flexo4All an alliance of companies
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drupa 2008. FlexodAll is the
natural evolution of *Flexo
the Alternative’, an agree-
ment between independent
businesses initated by
DuPont Packaging Graphics
over 20 vears ago.

One of the benefits of
flexo is its flexibility, It
prints on virtually any sub-
strate smooth or rough, hav-
ing absorbing or non-
absorbing properties, using
a variety of inks, water
based, solvent based or even
environmentally based sol-
vent free. Modern flexo
reveals high reliability in
colour quality and consis-
tency with short and long
print runs. Flexo printing
plates show very long run
length capabilities (up to
several million impressions)
and the innovative printing
presses can print with vari-
able repeat lengths.

‘Flexo is no longer just an
alternative to other printing
processes and ‘FlexodAll’
was chosen to suggest that
this printing technology is
ideal for almost all sub-
strates, all segments, all
applications, all budgets
and more’, commented
Pier Luigi Sassanelli, mar-
keting manager, DuPont
Packaging Graphics.

This alliance is a strategic
co-operation that combines
worldwide expertise from
independent companies,
suppliers of the graphic arts
and packaging printing
industry. The members
work together in pariner-
ship, sharing their experi-
ence and knowledge o
perfect flexographic packag-
ing printing while also pro-
moting the advantages and
innovation, Created to be a
strategic co-operation and
not a commercial joint ven-




