company to provide an even better ser-
vice to its customers. After Canpa’s an-
nual productivity surpassed 14 million
sqm using 11 conventional label printing
systems, the company turned to the Xei-
kon 3000 to streamline its operation. The
digital color press will provide the com-
pany with unparalleled imaging quality
and productivity for economical and en-
vironmentally-friendly production of

FLEXO4ALL CONTINUES TO FOCUS ON
FLEXO PROMOTION. A core group of
strategic suppliers renewed their com-
mitment to promote flexo within the pa-
ckaging and labels printing sectors
Flexo4all, the international alliance of
leading suppliers of the printing and
packaging industries, will continue its
promotion of flexography thanks to
the forces reunion of a selected num-
ber of suppliers, all strategic leaders
in their market sector.

Founded in 2007, flexo4all is a part-
nership to promote flexography as the
winning printing technology for pa-
ckaging and labels and is the natural
evolution of ¢Flexo the Alternativep,
an agreement between independent
companies initiated by DuPont Packa-
ging Graphics over 20 years ago.
Today, even during difficult economic
conditions, a number of suppliers, all
part of the original founders of fle-
xo4all, have decided to renew their
commitment to the alliance. Bobst, Co-
mexi, Soma, Omet, DuPont Packaging
Graphics, EskoArtwork, Lohmann, Te-
sa, Windmaller & Hélscher, Fischer &
Krecke, Praxair and Siegwerk, are the
twelve Core Members of the alliance
that have decided to join forces in pro-
moting flexography until next Drupa,
in 2012. The number of partners has

short-to-medium runs and justin-time
jobs. The dry toner electro-photographic
imaging process of the Xeikon 3000 en-
ables the use of the same substrates as
those used by other technologies wit-
hout further treatment, and the system
doesn’t emit VOCs or other hazardous
substances. The press also features full
rotary printing technology, enabling
printing at rated engine speeds for maxi-
mum productivity. Plus the Xeikon 3000
will enhance Canpa's green credentials,

as the system’s output is recyclable.
Punch Graphix International, BE-2500 Lier,
www.xeikon.com

BVDM-KONJUNKTURTELEGRAMM: DEUT-
SCHE DRUCKINDUSTRIE. Oktober 2009:
Die Beurteilungen zur aktuellen Ge-
schiftslage hahen sich im dritten Monat
in TFolge verbessert. Die Unzufrieden-

flexo/:Mall

been kept intentionally low preferring
representative quality of partners over
quantity or completeness.
«Each of the companies which renewed
their commitment to flexo4all has a well
established position within the packa-
ging and labels printing industry and
the willingness to create more aware-
ness around the*benefits flexography
delivers to printers, converters and pa-
ckaging buyers,» says Jef Stoffels, Mar-
keting Director at EskoArtwork.

There are three main areas of focus for

the near future activities of flexo4all.

. The partners will integrate their
knowledge and will leverage their
complementary expertise to work
with local institutions to improve the
skills in emerging and growing mar-
kets. The goal is to provide year-over-
year young talents to the flexo com-
munity.

2.In Western European and consolida-
ted markets the alliance will work to
improve awareness around flexogra-
phy with the intent of helping «speci-
fiersy in understanding the advan-
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heit tiberwiegt allerdings mit einem Sal-
do aus positiven und negativen Ein-
schdtzungen von -27% noch deutlich.
Der Wert ist auch noch 23 Prozentpunk-
te schlechter als im Oktober 2008. Die
Einschdtzungen zu den Produktions-
und Nachfrageentwicklungen des Vor-
monats wiesen im September erstmals
nach 1l Monaten wieder positive Ant-
wortsalden auf, die sie auch im Oktober
leicht vermindert behalten. Auch die Be-
urteilung der Auftragshestdnde hat sich

tages provided when converting
gravure printed package to flexo-
graphy.

3. Flexo4all will spend efforts to un-
derstand and identify industry
needs and trends of the packaging
printing buyers community.

After last Drupa and during 2009, fle-
xo4all maintained its presence on the
market.

1. A booth was settled at Grafitalia ex-
hibition in March. Here samples of
Flexographic packaging printing li-
ke napkins, coffee bags and plastic
shoppers, all showing top quality
bright graphic and colours were ex-
hibited to visitors.

2.The alliance presentation has
been available on video, by
its publication on YouTube at
http://www.youtube.com/watch?v=
x71ihS7Vems. Many visitors viewed
the presentation since its uploa-
ding, that took place just three
months ago, confirming a wide in-
terest of the market on flexo techno-
logy.

3. The website (www.flexo4all.com)
has been updated by adding the vi-
deo alliance presentation. ¢

www.flexosall.com
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